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DEATH, TAxES AnD 
CHiLDbiRTH – THERE’S nEvER 
A ConvEniEnT TimE foR 
Any of THEm! 
Anyone acquiring the freehold to their house under the 
Leasehold Reform Act 1967 or claiming a lease extension for 
their flat or exercising their rights to collective enfranchisement 
under the Leasehold Reform Housing and Urban Development 
Act 1993 will need to think about two taxes in particular, 
stamp duty land tax (SDLT) and capital gains tax (CGT).  
martin codd of Dawsons LLP reports.

S
DLT is 
imposed 
on a sliding 
scale 

starting at 1% of 
the purchase price 
on the purchase 
of an interest in 
residential land 
in the Uk for a 

consideration in excess of £125,000 
unless the purchaser can claim an 
exemption or relief. if you are paying 
a premium in excess of £125,000 for 
your freehold or a lease extension, 
in all likelihood SDLT will be payable 
at the relevant rate. SDLT reliefs and 
exemptions are tightly policed and a 
tenant should take legal advice before 
claiming any relief or exemption.

When participating flat tenants acquire 
the freehold to their building by bringing 
a collective claim under the 1993 Act via 
their nominee company it will be taxed on 
any premium paid in excess of the SDLT 
threshold. The rate at which SDLT is taxed 
varies according to the acquisition price 
of the property – there are tax rates of 1%, 
3% and 4% – and perhaps one of the more 
iniquitous aspects of the SDLT legislation 
is that participating tenants in effect 
have to pay SDLT on the price which the 
nominee company pays.

When SDLT was first introduced in 2003 
Parliament clearly intended that each 
participating tenant should end up paying 
tax at the rate their individual contribution 
attracted. This would possibly attract a 
lower rate of tax or in most cases no tax at 
all as the individual tenant’s contribution 
would be below £125,000. To widespread 
disapproval the Revenue consider this relief 
is not available because of a technicality. 
Some practitioners have argued that the 
nominee company acts as bare trustee for 
the individual tenant for SDLT purposes 
and therefore the relevant tax event is the 
individual participating tenant’s acquisition 
of a beneficial interest in the freehold and 
so the relief is de facto in place. This view is 
disputed by the Revenue.

The surrender of an existing lease for 
a new lease technically constitutes a CGT 
disposal and accordingly CGT may arise 
on any gain a tenant makes on their old 
lease. This is unlikely to cause concern 
where the property is the tenant’s main 
residence – there is an exemption available. 
The position is more complex however 
where the property is not a main residence. 
The Revenue do operate an extra-statutory 
concession here but the phrasing of the 
concession casts doubt on its availability in 
some instances, especially where the new 
lease is by a nominee company for little or 
no consideration. it is worth considering 

whether the new extended lease is taken 
subject to the old lease rather than the old 
lease being surrendered. once the new 
lease is registered at the Land Registry 
then the old lease can be merged into the 
superior title

QUiET ComPLiCATED
As with most aspects of enfranchisement 
law what appears on the surface to 
be straightforward is in fact quite 
complicated and professional advice 
should be obtained at the earliest  
possible opportunity particularly in 
collective claims to ensure that you 
achieve the most tax efficient structure  
for your purchase.

“ WHAT APPEARS on 
THE SURfACE To bE 
STRAiGHTfoRWARD 
iS in fACT QUiTE 
ComPLiCATED ”
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have to cooperate with neighbours and 
can protect a diminishing lease without 
taking on the obligation of managing the 
building. The financial cost of buying a 90 
year lease extension within the 1993 Act 
is usually similar to the cost of the tenant’s 
share of the freehold of the building 
although this is not always the case. 
cons: A tenant may find however that 
they pay slightly more in legal and 
surveyor’s fees because a single lease 
extension cannot offer the economies 
of scale that a large collective claim 
can where there are numerous tenants 
sharing these costs.

THE LEASE ExTEnSion
Generally speaking a tenant will be a 
qualifying tenant and will be entitled 
to seek an extended lease if its original 
lease was granted for a term of more 
than 21 years and the tenant has owned 
the lease for two years. it is no longer 
necessary to reside in the flat in order 
to qualify. Again, it is strongly advisable 
to instruct a solicitor to implement the 
technical procedure required and also 

a surveyor who can advise on the likely 
premium payable for the new Lease. The 
process is started by the service of an 
initial notice on the landlord proposing 
a premium and terms for the extended 
lease. The Landlord must respond with 
a counter-proposal within two months. 
if the premium or the terms cannot be 
agreed there is a further statutory time 
limit for both parties to apply to the 
Leasehold valuation Tribunal who will 
determine the premium and any terms 
that remain in dispute.

ConCLUSion
Tenants who are faced with the question 
of whether to enfranchise or whether to 
seek a lease extension need to consider 
what their main objectives are. if they 
are suffering from bad management, 
unsubstantiated service charges and 
their leases are significantly longer than 
the statutory limit of 80 years then a 
collective claim will be of most benefit 
provided that they have an organised 
residents association. on the other hand, 
if the leases are short or are about to 

reach the 80 year limit and they reside 
in a well managed block with numerous 
non-resident tenants a lease extension 
may well be the better solution. in 
addition, with a collective claim, time 
can be an issue. if there are a significant 
number of tenants, it can take some 
weeks or even months for them all to 
agree and sign up to the necessary 
documentation and to pay towards an 
established fighting fund. in contrast, 
a single lease extension claim can be 
implemented and signed within only a 
few days of a valuation being obtained.

it is also important to remember that 
the options are not mutually exclusive. 
it is possible for a tenant to apply for a 
lease extension one year and then enter 
into a collective claim a few years later. 
The tenant’s extended lease will only 
serve to reduce the premium payable for 
the freehold. finally, tenants should also 
be aware that if the cost of the freehold 
is a problem it is possible to opt for the 
Right to manage as a low cost solution 
to gaining control over the way that a 
building is run.

in ASSoCiATion WiTH
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“ ACQUiRinG THE 
fREEHoLD of A bUiLDinG 
AS A GRoUP of TEnAnTS 
iS A ComPLEx PRojECT 
THAT REQUiRES mUCH 
oRGAniSATion AnD 
SHoULD noT bE EnTERED 
inTo LiGHTLy ”
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C
ollective enfranchisement 
was first introduced by the 
Leasehold Reform, Housing 
and Urban Development Act 

1993 and it is the absolute right of 
leaseholders of 50 per cent or more of 
the flats in a block to buy the freehold of 
the building. Collective enfranchisement 
gives flat owners in a building total control 
over the property that they own. When 
leaseholders collectively own the freehold 
to the building they gain the power of self-
determination regarding the issues in their 
block.

QUALifyinG CRiTERiA:
for a building and its leaseholders to 
qualify for the right:

it must contain at least two flats; y
At least two-thirds of the flats must be  y
leasehold;
it must not have more than 25 per cent  y
of the internal floor area used for non-
residential purposes
it must not be a building within a cathedral  y
precinct, a national Trust or Crown property

LEASEHoLDER QUALifyinG 
CRiTERiA
a qualifying leaseholder must own:

a lease that, when granted, had an  y
unexpired term of at least 21 years; or
a lease with an unexpired term of  y
less than 21 years but with a clause 
providing a right of perpetual  
renewal; or
a lease terminable by death or marriage  y
or an unknown date; or
the communication of a long lease  y
under the Local Government Housing 
Act 1989 following the expiry of the 
original term; or
a shared-ownership lease where the  y
leaseholders’ share is 100 per cent.

ExCEPTionS To THE RULE
Even if a leaseholder satisfies one of 
the above conditions there are certain 
exceptions. for example they will still not 
qualify if they;

have a landlord who is a charitable  y
housing trust and the flat is provided  
as part of the charity’s functions; or
own more than two flats in the   y
building; or
own a business or commercial lease. y

EnfranchisEmEnt supplEmEnt
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ARE yoU ELiGibLE 
To EnfRAnCHiSE?
before you can successfully file for enfranchisement, 
it is essential you do your research to make sure your 
block is eligible. nic shulman deciphers between 
those that can, and those that can’t.

“ in oRDER To SUCCESSfULLy EnfRAnCHiSE  
A bLoCk, A GREAT DEAL of RESEARCH AnD 
PLAnninG nEEDS To bE CARRiED oUT ”

“onCE iT HAS bEEn ESTAbLiSHED THAT THE 
bUiLDinG AnD iTS TEnAnTS QUALify foR AnD 
WAnT To EnfRAnCHiSEmEnT THERE ARE A nUmbER 
of imPoRTAnT STAGES To ConSiDER ”
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in order to successfully enfranchise 
a block, a great deal of research and 
planning needs to be carried out. for 
example, lessees will need to know:

the addresses of the freeholder(s); y
information about intervening or head  y
leases (including contact details);
contact details for all leaseholders in the  y
building and details about their leases;
information about any flats in the  y
control of the existing freeholder and 
let on periodic tenancies.

once it has been established that the 
building and its tenants qualify for and 
want to enfranchise there are a number of 
important stages to consider:

the participation agreement – y  advisable 
to conclude because the purchase of the 
freehold of a building is a cooperative 
undertaking between several people 
and each participating leaseholder is 
dependent on the other to perform.
the nominee purchaser –  y is the 

person named in the initial notice who 
will acquire the freehold and become 
the new landlord of the building. it is 
important to note that although the 
Commonhold and Leasehold Reform 
Act 2002 provided that the nominee 
purchaser would be a “Right to 
Enfranchise” company, these provisions 
have yet to come into force.
funding the purchase –  y Collective 
enfranchisement can be a lengthy and 
expensive procedure. before serving 
the initial notice, it is highly advisable 
the participating leaseholders seek 
professional advice from a valuer 
regarding the estimated cost of the 
procedure and establish a fund.
the initial notice –  y the process 
commences by the service of a formal 
initial notice on the existing landlord by 
the nominee purchaser. This triggers 
the moment by which all participating 
leaseholders are jointly and severally 
liable for their own costs and those of 
the landlord.
the counter-notice – y  this is the notice 

that must be provided by the freeholder 
in response to the initial notice. This 
must be delivered within the time limits 
set out in the law. by law, the freeholder 
cannot ignore the initial notice

fURTHER TiPS
never underestimate the procedures,  y
time limits and valuation requirements 
involved in Collective Enfranchisement.
While it is possible for the nominee  y
purchaser of a group of leaseholders 
to administer this legal procedure 
through to conclusion, the vast majority 
of cases will require the services of an 
experienced solicitor and valuer. 

Extracted from  y Being a leaseholder – the 

Essential Guide to Owning a flat by nic shulman. 

Order your copy today by calling 08700 600 663 

or buy online at www.newsontheblock.com. 

In the future news on the Block will be covering 

enfranchisement and lease extension on a 

region-by-region basis. Order your subscription 

today by logging onto the website as above, or 

calling our subscription hotline: 08700 600 663.

in ASSoCiATion WiTH
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“ CoLLECTivE EnfRAnCHiSEmEnT CAn bE A 
LEnGTHy AnD ExPEnSivE PRoCEDURE. bEfoRE 
SERvinG THE iniTiAL noTiCE, iT iS HiGHLy 
ADviSAbLE THE PARTiCiPATinG LEASEHoLDERS SEEk 
PRofESSionAL ADviCE fRom A vALUER ”

NOTB Enfranchise Supp.1.1.2FINAL.indd   9 22/5/08   15:53:50



www.newsontheblock.com

All sections must be completed.
Please take a copy of your completed form for your records before 
detaching and returning it to News On The Block.

SECTION 1 – Award categories

Please tick your chosen category. You may enter more than 
one category. Each entry will require a separate form. You may 
photocopy this form for multiple entries.

  Best Managing Agent of an Enfranchised Building
  Freeholder of the Year
  London Enfranchisment Solicitor of the Year
  Regional Enfranchisement Solicitor of the Year
  London Enfranchisment Surveyor of the Year
  Regional Enfranchisement Surveyor of the Year
  Chambers of the Year
  Barrister of the Year
  Freehold acquisition or lease extension of the year

SECTION 2 – Contact Details

Name of nominated firm/organisation/individual:

Address: 

				    Postcode:

Telephone: 			   Fax:

E-mail:

Name of person completing this form:

Position in firm/organisation:

Contact details (if different from above):

Address:

Telephone: 			   Fax:

E-mail:

SECTION 3 – Your Supporting Statement

Please use the judging criteria bullet points as headings below to 
explain why your entry should be considered for this award
(500 words).

SECTION 4 – Independent objective verification

You are encouraged to submit up to two independent testimonals 
of achievements from third parties (100 words each). Each 
testimonal must identify the name, company and contact details of 
third party for verification.

SECTION 5 – Declaration

I have read the terms and conditions of entry and I am duly 
authorised to enter the Enfranchisment Awards 2009.

Name:

Signature:

Position in firm/organisation:

Unsigned entries will not be accepted.

Please attach your supporting statement and any independent 
objective verification to your entry form. Your name and the name 
of the award you have entered should be included on each page.

Number of sheets attached _______

Please return your completed entry form to: 
Mark Galbraith, Special Projects Manager
News on the Block
8 Canfield Place LONDON NW6 3BT 

or email 
markg@newsontheblock.com

All entries must be received by 
30th January 2009.

www.newsontheblock.com

Entry Form
WINNER

FINALIST
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The judges
Entries will be judged by a panel comprising Paul Marsh, 
President, The Law Society, Georgiana Hibberd, Associate 
Director, RICS residential faculty, Robert Levene, 
Chief Executive, FPRA.

The prizes
Winners receive a trophy, certificate and logo for use on their 
marketing materials and website.
Entry rules and procedures

Nominations must be submitted on the attached form and sent to: i.	

Mark Galbraith, Special Projects Manager, News on the Block  

8 Canfield Place LONDON NW6 3BT or emailed to: markg@

newsontheblock.com to arrive no later than 30th January 2009

Entries must be accompanied by a clear, concise supporting ii.	

statement. Independent testimonals from up to two third parties 

may also be submitted. Additional materials will not be considered.

News On The Block will acknowledge in writing receipt of all iii.	

entries.

Short-listed entrants may be asked to provide further information iv.	

and to meet with a representative of News On The Block

Employees and office holders of News On The Block are not v.	

eligible to enter the awards.

The judges’ decision is final and awards will be made at their vi.	

discretion. Not all the awards advertised will be awarded if the 

judges consider that the criteria have not been met. Additional 

commendations may be made at the judges’ discretion.

The content of any entry may be used for publicity purposes unless vii.	

the entrant withholds their consent to this in writing.

Entrants will be deemed to have accepted these rules and viii.	

procedures and to have agreed to be bound by them when 

entering this competition.

Entrants will be disqualified if full payment is not made by the ix.	

judging date.

Entrant fees are non-exchangeable and non-refundablex.	

Judges reserve the right at their collecttive discretion to substitute xi.	

an award to an entrant if, in their opinion, it is more appropriate for 

that entrant to be considered in that category.

If you have special access needs and would like to receive this form in 

an alternative format please e-mail: markg@newsontheblock.com.

Visit www.newsontheblock.com for the latest information about the 

awards.

For queries contact Mark Galbraith on: 020 76250027 or email: 

markg@newsontheblock.com

www.newsontheblock.com

Entry Form (continued)
WINNER

FINALIST
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Please write your supporting statement here in 500 words or less and submit with your completed entry form.

www.newsontheblock.com

Supporting statement
WINNER

FINALIST



Testimonal 1

Company:

Contact name:

Tel No:

Email:

Relationship to entrant:

Testimonal 2

Company:

Contact name:

Tel No:

Email:

Relationship to entrant:

www.newsontheblock.com

Supporting statement (continued)
WINNER

FINALIST
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Please note this event is black tie/evening wear

May /June 2009 TBC / Central London Dining  Rooms TBC

Name of firm/organisation:

Contact name, telephone number and e-mail address:

Guests: (please let us know any dietary requirements)

1.

2.

3.

4.

5.

6.

7.

8.

9.

10. 

Prices:

Individual seats are priced at £225.00 plus VAT per person. Tables 

for ten are available for £1950.00 plus VAT or tickets for a group of 

five people (on a table of 10) are available for £1,100.00 plus VAT. 

The ceremony is an ideal opportunity to celebrate with your team 

or entertain guests. 

Tick here if you wish to be sent a VAT invoice:  

Please make cheques payable to:  Andrenaline Media Plc  

Cheques only accepted but please add Visa/Mastercard number 

to secure your booking: 

Visa / Mastercard (delete as appropriate)

                  
							     

Dinner ticket includes:

Champagne reception•	

3 course meal with 1/2 a bottle of wine per person•	

Awards Ceremony•	

Guest Speaker•	

If you wish to pre-order extra wine for your table please see the 

attached list and complete below.  

Wine:	 				    Number of bottles

You will be invoiced for extra wine ordered. 

Please complete and return this form with payment to:

Mark Galbraith, Special Projects Manager

News on the Block

8 Canfield Place, LONDON NW6 3BT

e: markg@newsontheblock.com t: 020 76250027 

Awards Dinner Booking Form

www.newsontheblock.com







WINNER

FINALIST



Best Managing Agent 
of an Enfranchised 
Building
Who should enter?
Firms of Managing Agents 

Eligibility
Will have evidence of effectively 
managing a building during and 
after a successful enfranchisement 
process

What are the judges 
looking for?

Evidence of excellence in •	
property management practice
Profile of a notable case•	
Specific challenges that were •	
met and overcome
Excellence in client •	
communications (nominations 
from residents in enfranchised 
blocks accepted)

Freeholder of the Year
Who should enter?
This category is open to freeholders, 
estates offices, individual and 
institutional property owners, trusts 
and housing associations.

Eligibility
Any of the above who have 
dealt with at least one notice for 
a lease extension or collective 
enfranchisement

What are the judges
looking for?

Strategic freehold management •	
Approachability/leaseholder •	
communications
Efficient handling of enquiries•	

London 
Enfranchisement 
Solicitor 
of the Year
Who should enter?
Solicitor firms who act for 
freeholders or leaseholders or 
both in enfranchisement matters

Eligibility
Solicitors who have an office in 
London

What are the judges 
looking for?

Successful lease extensions and •	

collective enfranchisements 
handled
High level of expertise•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	
Excellence in client •	
communications
Marketing of and innovation in •	
enfranchisement

Regional 
Enfranchisment 
Solicitor  
of the Year
Who should enter?
Solicitor firms who act for 
freeholders or leaseholders or 
both in enfranchisement matters

Eligibility
Solicitors who only have an office/
offices outside London 

What are the judges 
looking for?

Successful lease extensions and •	
collective enfranchisements 
handled
High level of expertise•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	
Excellence in client •	
communications
Marketing of and innovation in •	
enfranchisement

London 
Enfranchisement 
Surveyor  
of the Year
Who should enter?
Surveyor firms who act for 
freeholders or leaseholders or 
both in enfranchisement matters

Eligibility
Surveyors who have an office in 
London

What are the judges 
looking for?

Successful lease extensions and •	
collective enfranchisements 
handled
High level of expertise•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	

Excellence in client •	
communications
Marketing of and innovation in •	
enfranchisement

Regional 
Enfranchisement 
Surveyor 
of the Year
Who should enter?
Surveyor firms who act for 
freeholders or leaseholders or 
both in enfranchisement matters

Eligibility
Surveyors who only have an 
office/offices outside London 
leasehold reform 

What are the judges 
looking for?

Successful lease extensions and •	
collective enfranchisements 
handled
High level of expertise•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	
Excellence in client •	
communications
Marketing of and innovation in •	
enfranchisement

Chambers of the Year
Who should enter?
Chambers who act for freeholders 
or leaseholders or both in 
enfranchisement matters

Eligibility
All Chambers 

What are the judges 
looking for?

Successful lease extensions and •	
collective enfranchisements 
handled
Profile of notable case(s)•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	
Excellence in client communications  •	
(nominations from third parties 
accepted)

Barrister of the Year
Who should enter?
Barristers who act for freeholders 
or leaseholders or both in 
enfranchisement matters

Eligibility
All Barristers

What are the judges
looking for?

Successful lease extensions and •	
collective enfranchisements 
handled
Profile of notable case(s)•	
Specific challenges that were •	
met and overcome
Depth of applied knowledge•	
Excellence in client •	
communications (nominations 
from third parties accepted)

Freehold acquisition or 
lease extension of the 
year
Who should enter?
Leaseholders, freeholders and 
their advisors. 

Eligibility
As above

What are the judges
looking for?

A case study of a building •	
where there has been an 
enfranchisement or lease 
extension which has benefitted 
from expert advice and/or 
skilled negotiation to achieve a 
successful outcome

               
•subject to agreement by the judging panel

Judging Criteria*

www.newsontheblock.com

WINNER

FINALIST



1. Company Details:

Company

Contact Name

Address 

City 					   

Postcode				 

Country

Telephone 		

Fax					   

Mobile

Email 						    

Website

2. Sponsorship Details:

Please indicate the item(s) you would like to sponsor. See the 

awards brochure for further information.

  Best Managing Agent of an Enfranchised Building

  Freeholder of the Year

  London Enfranchisement Solicitor of the Year

  Regional Enfranchisement Solicitor of the Year

  London Enfranchisement Surveyor of the Year

  Regional Enfranchisement Surveyor of the Year

  Chambers of the Year

  Barrister of the Year

  Freehold acquisition or lease extension of the year

  Champagne

  Liqueurs

3. Sponsorship Fees

The sponsorship fee for each award is £4,500 plus vat, which includes:

a premium table for 10 diners at the event.•	

Logo to appear on pre, during and post event written  •	

and audio visual 

Invitation to the stage to present the award, photo shoot etc•	

20% immediate deposit required upon booking (£1,057.50 inc vat)

80% balance required by end of March 2009 (£4,230.00 inc vat)

4. Payment Methods:

Please provide a credit/debit card to guarantee your payment. Your 

credit card will ONLY be charged if payment is not received within 

our credit terms.

  I would like to arrange BACS payment and will contact you on 

08700 600 663

  I enclose a cheque made payable to Adrenaline Media PLC for:

  Please take payment from my credit/debit card for the amount of: 

Credit or Debit Card Number

                  

Expiry (mm/yy)                                 3-digit Security Code

                         /

I have read and understood the terms and conditions in the 

Awards brochure

Name;			 

Position:

Signed :					     Date:

News on the Block, 
8 Canfield Place 
LONDON NW6 3BT
e: enquiries@newsontheblock.com
www. newsontheblock.com

News on the Block is a trading name of 

Adrenaline Media PLC.  

Company Reg: 3966625, 

VAT No: 756998255

Sponsorship Booking Form

www.newsontheblock.com

WINNER

FINALIST

For internal purposes only

Our ref:

Deposit received? y/n date:

Logo received? y/n

Diners received? y/n

Diets received? y/n

Logo received? y/n

Sponsors intro received? y/n

Balance received? y/n



All orders for sponsorship of the enfranchisement awards are 
accepted subject to the following terms and conditions.

1. In these conditions (1) “the Organiser” means the organiser of 
the News on the Block Enfranchisement Awards,; (2)”the Buyer” 
means the person placing with
the Organiser the order for the sponsorship of the 
enfranchisement awards, whether such person be the advertiser 
of the product or
service promoted thereby or making the announcement therein 
(“the Advertiser”) or the Advertisers advertising agency
or media buyer; (3) the “rate card” means the Organisers rate card 
in effect for the time being; (4) and “sponsorship”
means the promotional elements referred to in the organisers 
sponsorship brochure.

2. The Buyer contracts with the Organiser as principal 
notwithstanding that the Buyer may be acting directly or indirectly 
for the Advertiser as an advertising agent or media buyer or in 
some other representative capacity.

3. The Buyer warrants that in relation to the sponsorship materials 
as submitted or as amended:
(a) the reproduction and/or publication of such sponsorship 
materials will not breach any contract or infringe or violate any 
copyright, trademark, or any other personal or proprietary right 
of any person or render the organiser liable to any proceedings 
whatsoever;
(b) any information supplied in connection with the sponsorship 
materials is accurate, complete and true;
(c) in respect of any sponsorship materials submitted for 
publication which contains the name or pictorial
representation (photographic or otherwise) of any living person 
and/or any part of any living person and/or copy by which any 
living person is or can be identified the Buyer has obtained the 
authority of such living
person to make use of such name, representation and/or copy;
(d) in relation to any investment advertisement, the Buyer is, or the 
contents of the sponsorship materials have been approved by an 
authorised person within the meaning of the Financial Services Act 
1986 or the advertisement is otherwise permitted under that Act;
(e) the sponsorship materials comply with the requirements of all 
relevant legislation (including subordinate legislation) the rules 
of statutory recognised authorities and the law of the European 
Community for the time being in force in the United Kingdom 
and without limiting the general obligations, an advertisement 
which indicates or can reasonably be understood as indicating an 
intention to discriminate on grounds of sex or race may not be 
accepted unless it is exempted from the requirements of the Sex 
Discrimination Act or the Race Relations Act. A statement must be 
made at the time the sponsorship is placed saying which of the 
exemptions in the Act is considered to apply.

(f) all sponsorship materials submitted to the Organiser are legal, 
decent, honest and truthful and complies with the British Code 
of Advertising Practice and all other relevant codes under the 
general supervision of the Advertising Standards Authority.

(g) the Buyer hereby agrees to indemnify Adrenaline Media plc 
against any and all actions, proceedings,
claims, demands, damages, and costs (including legal costs) 
for breach of this warranty in respect of defamation,obscenity, 
misrepresentation or libel, or any other claim arising out of or in 
respect of the Advertisement or the publication or distribution of 
the sponsorship materials.

4. The Buyer will supply all artwork, copy and other material 
necessary for the sponsorship by the
deadline provided to the Buyer by the Organiser. Charges will 
be made to the Buyer where the printers are involved in extra 
production because of exceptional production requirements or 
acts or defaults of the Buyer. If sponsorship material is not supplied 
by the due time, the Buyer agrees to pay to the Organiser the 
sum of £25 per week or part thereof that artwork, copy and other 
material is not received by the Organiser as an administration 
charge.

5. The copyright for all purposes in all artwork, copy and other 
material which the Organiser or his employees have originated 
or reworked shall vest in the Organiser. The Publisher is hereby 
authorised to record, reproduce, publish, distribute and broadcast 
(or to permit the same) all sponsorship materials (including but 
not limited to text, artwork and photographs) and to include and 
make them available in any information service, electronic or 
otherwise.

6. The Organiser may, without derogation from the warranties 
contained in condition 3, and without giving any reason or period 
of notice may decline to publish or require to be amended any 
artwork, materials and copy for or relating to the sponsorship so 
as (i) to comply with the legal or moral obligations placed on the 
Organiser or the Buyer or the Advertiser or (ii) to avoid infringing a 

third party’s rights, the British Code of Advertising Practice andall 
other codes under the general supervision of the Advertising 
Standards Authority or the production and quality specifications 
stipulated or referred to in the rate card; and (iii) to respond to 
complaints which it may receive concerning goods or services 
offered. The Buyer shall have no claim against the Organiser in 
respect of the refusal or suspension of the sponsorship materials.

7. The Organiser is not obliged to promote the sponsorship 
materials on any particular day or in a particular position unless 
specifically agreed otherwise in writing by the Organiser’s 
Advertising Director. To ensure the highest levels of customer 
service all telephone calls may be recorded.

8. The Organiser will not be liable for any loss of copy, artwork, 
photographs or other materials. The Buyer warrants that it has 
retained Materials in sufficient quality and quantity for whatever 
purpose.

9. Where the Buyer is the Advertiser’s advertising agency or Media 
Buyer, the Buyer warrants that it is authorised by the Advertiser 
to place the advertisement with the Organiser and the Buyer will 
indemnify the Organiser against any claim made by the Advertiser 
against the Organiser arising from the publication thereof. The 
Organiser reserves the right to print any previously supplied copy 
or from any appropriate proofs received from the Buyer.

10. Any and all deposits paid are non-refundable. The Organiser 
shall not be bound by a stop order or cancellation or transfer 
of the sponsorship unless it meets the requirements specified 
elsewhere on the rate card, and any such instruction otherwise 
that prior to the deadline therefore shall not (even though it be 
followed by the Organiser) affect the Buyer’s liability for payment 
for the sponsorship. The Organiser may treat as a cancellation 
after the deadline the fact that the Buyer is deemed unable to 
pay its debts within the meaning of section 123 of the Insolvency 
Act 1986 or is otherwise in breach of any of these conditions. 
Sponsorship agreed at a special rate cannot be the subject of a 
cancellation instruction.

11. Payment of a non-refundable deposit in respect of the 
sponsorship is due upon booking confirmation.  Payment of the 
balance of the sponsorship (including any associated production 
and late copy) is due by 31st March 2009 except where the 
Organiser has confirmed its agreement in writing to allow credit 
to the Buyer, in which case the due time for payment shall be no 
later than 30 days in advance of the date of the awards ceremony 
to which the sponsorship relates. For the avoidance of doubt, 
the Organiser is not obligated to provide the Buyer with proof or 
other reproduction of the Buyer’s sponsorship until full Payment is 
received. Full details of each remittance are to be supplied to the 
Organiser by the due time. Payment shall mean (i) the receipt by 
the Organiser at its principal place of business (or elsewhere as it 
may direct) of cash or a cheque subsequently honoured or at its 
bank of moneys transferred electronically or through the clearing 
banks’ giro credit system; or (ii) payment by credit card. If the 
Buyer fails to make any payment by the due time then all moneys 
owing by the Buyer to the Organiser shall immediately
become due and payable and the provisions of clause 13(b) shall 
forthwith apply to such monies.

12. The Organiser will provide an invoice in respect of the 
sponsorship booking. Liability for payment arises upon the 
confirmation of an order for sponsorship. Further, all items on the 
statement are deemed to be payable; any errors or omissions 
must be communicated to the Organiser in time to be rectified 
before payment becomes due. Payment for the sponsorship 
shall be made as aforesaid whether or not the Buyer shall have 
provided the publisher with an order number at the time the 
sponsorship was booked.

13. Without prejudice to the Organisers statutory right to claim 
interest and compensation for debt recovery costs under the 
late payment legislation if not paid according to agreed credit 
terms, the Buyer agrees to pay to the Organiser in respect of each 
advertisement for which payment is not made by the due time:
(a) the sum of £25.00 as an administration charge
(b) interest on the amount paid late at the rate of 4% per annum 
above the base rate of the Allied
Irish Bank accruing from day to day (including the day on which 
payment was due) both before and after judgement.

14. The Buyer may have the opportunity to pass proofs before 
publication of the sponsorship materials. It is the responsibility of 
the Buyer to check the correctness of the sponsorship materials. 
If the Organiser has not received notification in writing from the 
Buyer within three days of the proof being sent, the Buyer will be 
deemed to have accepted the proof as sent. Without prejudice 
to condition 8, the Organiser assumes no responsibility for the 
repetition of an error in the sponsorship materials as ordered for 
more than one insertion unless notified immediately the error 
occurs. Any other matter of complaint, claim or query (whether 

in relation the advertisement or invoice) must be raised with the 
Organiser in writing within seven days following (as the case may 
be) insertion of the sponsorship materials or of the date on which 
it is claimed the sponsorship materials should have appeared.

15. Without prejudice to the Publisher’s entitlement to be paid for 
the sponsorship:
(a) in the event of any error, misprint or omission in the printing of 
sponsorship materials or part of the
Sponsorship materials, the Publisher at its sole discretion will either 
offer a substitution or make a reasonable refund of or adjustment 
as to cost. No substitution, refund or adjustment will be made 
where the error, misprint or omission does not materially detract 
from the sponsorship.

(b) In no circumstances shall the total liability of the Organiser for 
any error, misprint or omission
exceed (a) the amount of a full refund of any price paid to the 
Organiser for the sponsorship in connection with which liability 
arose, or (b) the cost of a further or corrective advertisement of a 
type and standard reasonably comparable to that in connection 
with which liability arose. (c) Any complaint, claim or query shall 
not affect the liability of the Buyer for payment by the due time of 
the Organiser’s charged for that and all other advertisements. The 
Buyer shall not be entiled to withhold payments by reason of any 
alleged minor defect.

(d) No claim will be considered on colour or mono reproduction 
unless the Buyer has supplied
material in accordance with the Organiser’s specifications.

16. The Buyer will indemnify the Organiser and keep it 
indemnified against all claims, costs, proceedings, demands, 
losses, damages, expenses or liability whatsoever incurred by the 
Organiser arising directly or reasonably foreseeable as a result 
of any breach or non-performance by the Buyer of any of the 
representations, warranties or other terms herein contained or 
implied by law so far as the law allows.

17. The placing of an order for sponsorship shall amount to an 
acceptance of these conditions, and
shall govern such contract to the exclusion of any other terms and 
conditions, Any conditions stipulated on the Buyer’s order form 
or elsewhere shall be of no effect so far as they are in conflict with 
these conditions.

18. Except in respect of death or personal injury caused by the 
Organiser’s negligence, the Organiser shall (except as otherwise 
provided in these Conditions) have no liability to the Buyer in 
tort or otherwise, and in particular shall not be liable for any 
consequential loss or damage (whether for loss of profit, revenue 
opportunity or otherwise).

19. The Organiser shall not be liable for any delay in performing 
its obligations nor for failure to perform its obligation if and 
to the extent that the delay or failure resulted from a Force 
Majeure event or events.  Force Majeure shall mean any event 
or circumstance beyond the reasonable control of the Organiser 
including (without prejudice to the generality of the foregoing) act 
of God, explosion, revolution, insurrection, riot, civil commotion, 
war, national or local emergency, terrorist act, act of government, 
storm, strike, fire or flood.

19. These conditions shall apply to each contract for sponsorship 
together with such additional matters (if any) as may be set out 
in the Organisers rate card or sponsorship brochure. Telephone 
reservations for space shall be treated in all respects as written 
orders, and all conditions including those relating to cancellation 
periods will apply as though the orders were in writing at the time 
of the telephoned order.

20. If any provision of these Conditions is held to be void or 
unenforceable in whole or in part, these Conditions shall continue 
to be valid as to the other provisions and the remainder of the 
affected provision.

21. Adrenaline Media plc reserves the exclusive right, exercisable 
at any time, without notice to amend, add to, delete from, alter, 
or otherwise change these Terms and Conditions in such manner 
as Adrenaline Media plc, in its sole discretion, shall determine 
appropriate.

22. The contract shall be construed under and governed by the 
law of England and the parties hereby submit to the non-exclusive 
jurisdiction of the English courts.

Adrenaline Media plc t/a News on the Block
Registered Office: Bank Chambers, 375 Regents Park Road, 
London N3 1DE
Trading Address: 8 Canfield Place, London NW6 3BT
Telephone: 08700 600 663 E-mail: info@newsontheblock.com
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